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If you are connected to myEUROPAGES and are wondering where to begin or what
you are doing there, this guide has been written for you. We have designed it to
help you use myEUROPAGES.

1/ What is myEUROPAGES?
MyEUROPAGES is a tool for use by EUROPAGES site members to manage their
company’s presence on the European BtoB search engine.

Why use it?
Membership gives you one or more E*Pages to showcase your know-how on the
EUROPAGES site. Whenever you log into myEUROPAGES, you can update your
details or publish content on your E*Page(s).
If you are a paying member, you can also consult your E*Pages statistics* and check
the number of page views, clicks to your site, e-mails received via the contact
form, etc.

Optimise your E*page
Every month more than four million decision-makers visit EUROPAGES looking for
suppliers, wholesalers or business opportunities. They therefore need accurate
details on their potential partners.
The purpose of E*Pages is to fulfil this need. It’s up to you to use myEUROPAGES to
post up details such as your key figures, customary Incoterms, import-export zones.

Generate traffic to your own website
EUROPAGES is very well indexed on the main search engines, so you should think of
your E*Page as a landing page for visitors arriving from search engines.
If you make full use of your E*Page’s potential, it can provide you with qualified
leads and generate traffic to your own website!
Log into myEUROPAGES at any time and improve your E*Page in a trice. Have you
brought out a new product? Add a product shot to your E*Page*. Have you got a
new regular customer? Add a link to his customer testimonial on your site. All these
updates are FREE.

*Exclusively for paying members
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2/ How to create a myEUROPAGES account

Free members
You must register your company on the EUROPAGES B2B search engine before you
can create an account. Go to http://promote-your-business.europages.com/EN/ and
follow the steps to create your E*Page.
It will be published on line on the EUROPAGES site within 48 hours. You will receive
your login and myEUROPAGES password by e-mail as soon as your E*Page goes
online.

Paying members
Your account is included in the purchase of your pack. Once your E*Page is online
on EUROPAGES, you will automatically receive the myEUROPAGES login and
password by e-mail.
Customise your password
Our system automatically generates the password sent to you by e-mail. We advise
you to change it. Log into myEUROPAGES, go to “YOUR ACCOUNT” and enter a new
password.
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3/ Modifying your login
You can modify your login at any time by modifying your e-mail address. Go to
“Profile” and enter a new e-mail address. Click “Confirm” to validate this new email address.
An e-mail will be sent to the new address you entered to check that it is valid. So
open your mailbox and confirm the modification by clicking the embedded link in
the validation e-mail.
Having difficulty changing your login?
Contact Customer Service if you don’t get a confirmatory e-mail so that they make
the modification for you. You will be able to log into your myEUROPAGES space
using your new chosen login.

4/ myEUROPAGES home page – your dashboard
Log into your myEUROPAGES space to access your dashboard.

Select your E*Page
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If you have a number of online E*Pages on the EUROPAGES site, you can select the
specific E*Page you want to update from the drop-down list. The list displays the
company names linked to your E*Pages along with their UIDs to help you recognise
each E*Page. The UID is your E*Page reference number.

If you are unsure, you can check your E*Page online on the EUROPAGES site using
the clickable URL and thumbnail image.
Content publishing

A chart displays a number of clickable icons. They are the shortcuts to the
modifiable elements of your E*Page – namely your logo, images*, videos*,
documents, description text or keywords.
Use the “Add content” link to go directly to the content root of your E*Page.
Monitoring your stats
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You can monitor the effectiveness of your E*Page by previewing the main indicators
(E*Page views and E*Card views). You can also consult more detailed reports by
clicking “Monitor your stats”.

5/ Enhance the appeal of your E*Page with myEUROPAGES
5.1 Check your company identity and address details
Click “YOUR E*PAGE” in the menu to modify all these details, then the “Your
company identity and address” link.

Is your logo on your E*Page?
If it isn’t, prepare your logo image
file.
The only valid file formats are:
.gif, .jpeg or .png and they must
not exceed 10 KB.
Opt for a square logo for the best effect on your E*Page and E*Card.
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Is the company name on your E*Page correctly spelt?

Check it properly as it appears on both your E*Page and your E*Card in the search
results. It is also displayed in the “title" tag of your E*Page, so that is how your
company name will be spelt in the search engine results.
While you are at it, check your company address.
If these details are wrong, it will be impossible to locate your company on a map.

5.2 Organisation, key figures
These details are advanced search criteria. If you don’t fill them in, your company
is unlikely to appear in the search results.
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Indicate, for example, whether your company is a wholesaler or retailer, give the
size of your company. These details will enhance your company’s visibility on
EUROPAGES.

5.3 Websites – Get more clicks to your own website
Add your website urls in myEUROPAGES, they will be displayed as thumbnails on
your E*Page. As your E*page is published on the 26 EUROPAGES sites, you multiply
the chance of getting visits to your website.
Did you know?
EUROPAGES is an excellent traffic source for our clients. On average, visitors from
EUROPAGES stay on our clients’ websites longer than visitors from other sources.
Your company benefits from a qualified audience as our website attracts millions of
professionals each month.

Go to the “YOUR E*PAGE” section and click the “YOUR WEBSITES” link.
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The number of links is governed by your pack. Make sure all the fields have been
filled in myEUROPAGES.
Indicate what type of site it is to your visitors. Pick it from the drop-down list:
blog, catalogue site, etc. If the type of site you want to post is not featured in the
list, select “Other” and describe its type in English.

5.4 Contact details – how can your company be contacted?
How can visitors to your E*Page contact your company… by e-mail, phone or fax?
Be sure you provide the exact contact details.
Give the phone number of your Purchasing Dept. if you want
to position your E*Page as part of your sourcing strategy.
Give the e-mail address of your Sales Dept. if you want
visitors to send requests for quotes.
Indicate the e-mail address of your HR Dept. if you are
interested in hearing from job applicants…
Go to the “Contact details” section.

Choose the contact detail you want to feature from the list
(e-mail, landline, fax or cell-phone). The details you need to
enter will vary in accordance with the selected contact type.
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Landline number field

E-mail address field

Fill them in and pick the relevant department from the drop-down list.

If you can’t find the relevant department, select “Other” from the list. It will
return a blank text field that you can use to input the relevant department (type in
English, because it will be displayed in all the language versions of your E*Page).

Note: the number of contact details is governed by your pack. The higher its
ranking, the more elements can be included. Make sure you fill in all the fields to
create as many contact opportunities as you can.
The additional contacts will also be featured in myEUROPAGES.

5.5 Videos (Section exclusively for paying members)
If you see your E*Page as a landing page, a video is particularly effective in giving
your visitors a preview of your business and boosting your company’s credibility.
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Present your company through interviews, events, institutional videos,
presentations of your services, manufacturing processes, etc.
Adding or modifying a video
Click “YOUR VIDEOS” in the menu in the “Videos and images” section.

Video home page when there have been no videos created

You can add up to 10 videos.
If you haven’t any videos as yet, the process is explained in the above visual. Click
“Add a video” to open the creation form.
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Video creation form
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Embedding a video by description text ing/pasting the “Embed” code from site
To embed a video hosted on another site such as YouTube, Dailymotion, Vimeo or
Slideshare, just description text /paste the code generated by the host site of your
video (the embed code).
Example: embedding a video hosted on the YouTube site

Go to the www.youtube.com site page where your video is stored. You will find a
row of buttons under the video screen.
-

Click the “Share” button…

-

Then “Embed”

-

A field appears, description text the “Embed” code

-

Paste the “Embed” code into the field provided by myEUROPAGES.

User guide

Adding a link to a video
You can also display the links to the pages on your site where the videos are stored
if you want more visibility.
Click the “Add a link to your video” tab. Enter the URL of your video, the link will
appear on your E*Page.

Title and description
The next step is to add a 50-character title and a 200-character description,
preferably in English (these elements will not be translated but will appear on all
the language versions of your E*Page).
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Click “Save and publish” to publish video on line.
Has your video been published but can’t be viewed on your E*Page? Don’t worry, it
may take a few hours for your E*Page cache to refresh.
Your video list
Once your videos have been created (by embed codes or links), they are listed. You
can delete or change them at your leisure.
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5.6 Images (Section exclusively for paying members)
Create your image bank on your E*Page. You can add up to 10 images in
myEUROPAGES, they will be published on your E*Page. To do that, go to the “YOUR
IMAGES” section.

Uploading an image
Note, your image files must be of
the .gif, .png or .jpeg type and
must not exceed 50 KB. Opt for
square images. Optimal display on
your E*Page is achieved with an
image size of 420 x 420 pixels.
Click “Browse” to select the image
file.
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A thumbnail image appears.
Add a title and a description
Don’t forget to add a title and description to each image. You will make your image
more meaningful to EUROPAGES visitors (and search engines!) by describing it.
We recommend you write the title and description in English.

Defining the image display order
You can also set the order in which your images appear on your E*Page by clicking
“Organise”. Reverse the image order by clicking “Reverse the order”, if you want
to an image to be in a particular place, simply drag and drop it.

Before
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After

Which images should you choose?
The images you will publish on your E*Page will depend on your line of business and
sector.
For example, you can present a photo of your exhibition stand, a picture of your
new fully-automated production line, a shot of your R&D centre, a portrait of your
Call Centre Manager… It all depends on what the businesses in your sector expect
when they are selecting a supplier.

5.7 Business and development

When a company selects a supplier, it needs to find out
about its trade practices. Which languages does it speak?
Which Incoterm(s) does it use? Has the company got
exporting experience? To which countries?
Use myEUROPAGES to fill in these details. State your
working languages, your trading area. List your export
destination countries, your import sourcing countries.
They will appear on a map on your E*Page.

In myEUROPAGES
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On your E*Page

You can also mention your banks and payment terms. They are the type of details
that will boost your company’s credibility in your E*Page visitors’ minds.

5.8 Documents (Section exclusively for paying members)
Use the “YOUR DOCUMENTS” section to publish .PDF files or add links to documents
available on line.
Which documents are suitable for your E*Page?
Your business and the message you want to convey to visitors to your E*Page are
what matter, in the same way as they do for images. Here are a few examples to
draw on.
If you sell industrial components, you may well wish to publish: a product file in
.PDF format, an instruction guide, your manufacturing chain or factory quality
certificates, a list of your country sites abroad.
If you sell software, you may choose to publish: a .PDF document to describe and
compare the various models available, a FAQ or online help document. You could
also publish customer testimonials, a press release or the training seminar
schedule.
If you are a translation business, you could publish a list of your specialist fields, an
excerpt from a translation, and so on.
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Publishing a .PDF document
If you wish to publish a .PDF document, make sure it does not exceed 2 MB.
Click “Browse” to select your .PDF file.

A file selection window will open.

A PDF icon will appear with the document size

Add a title no longer than 80 characters and a description of no more than 200
characters (preferably in English). These details may encourage visitors to your
E*Page to open your PDF.

Tip
When you feature .PDF documents on your E*Page, they are indexed by search
engines. The search engines index the text found in your .PDF.
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Your documents will thus appear in the search results for very specific words that
are used in your line of business.
Visitors who have entered these words will thus be able to read your .PDF, but how
will they contact you? Before you upload your document into myEUROPAGES, make
sure you embed a link with your E*Page URL.
Adding links to your online documents or web pages

You can add backlinks to your site in the “Documents” section of your E*Page.

Enter the document or page URL, it will be displayed in the form of a clickable
thumbnail on your E*Page.
Add a title and description preferably in English to encourage visitors to click on
the link.
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6/ Manage your keywords, your ranking elements
Keywords are an example of the elements that determine where your company is
ranked in the EUROPAGES (and search engine) search results.
The number of keywords is governed by your pack. Premium members, for
example, have the highest number of keywords of all the packs. Additional
keywords may be purchased whichever pack you have.
With myEUROPAGES, you have access to your keywords to modify them if necessary
and add more. You can also edit your additional keywords.

The “Keywords” section in myEUROPAGES

6.1 Check your completion indicator
Make sure you use all the keywords included in your pack.
Go to the “YOUR E*PAGE” heading then click the “Your keywords” link.
Check your completion indicator. Make sure you enter as many keywords as are
allowed for in your offer to reach 100%.

An indicator, the completion indicator, displays the number of keywords used out of those
included in your offer. In this example, the company has only used 91% of its possible keywords.
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Note: you can improve your positioning in the search results further still by
purchasing additional keywords or priority keywords. If you want to do this, contact
Customer Service.

6.2 Do you want to edit/enter a keyword?
6.2.1 Linguistic and auto-suggestion input parameters
-

Multilingual customers
Your E*Page is translated into 15 languages. You can select your keyword
input language.

When you choose that language from the drop-down list, your keywords will be
displayed in that chosen language.
Example: you have chosen Spanish as your keyword input language. The keywords
are displayed in Spanish. You modify them in Spanish and the auto-suggestion list
comes up in Spanish.
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Note: Use our auto-suggestion tool in the chosen language to input or modify a
keyword. It has been devised to help you find the most appropriate word used in
your line of business. The word has already been translated and thus is
automatically displayed in the 15 languages of your E*Page.
What if your word is not in the list?
You input a word and a message pops up informing you there is no word match.

A keyword that is not in our database is a “free” keyword. It is specific to you and
is translated into 15 languages by our translation network. Contact Customer
Service to create a free keyword on your E*page if none of our suggestions suits
you.
Keywords in translation
When keywords are in translation, they cannot be modified.
They are distinguished in the list of your keywords by a red radio button.
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- Customers with monolingual packs
The output language is the same as the original version of your E*Page – usually
your mother tongue. EUROPAGES bases it on your country.

Thus your keywords are displayed in that language by default.
You use that language to input and modify your keywords. You have two options
available to you – either you input your own keyword, or you use our autosuggestion tool and use the words that are already in our EUROPAGES database.
You confirm your input and your keywords are sent to publication.

6.2.2 Main heading, the compulsory element
A main heading (one of the EUROPAGES classification labels) was attributed to your
company when your E*Page was created and is used to classify it in the EUROPAGES
search engine.
It is the first keyword on the list. This information is mandatory.

If you want to modify this heading, click “Edit”.

Two options are available to you:
-

Input a keyword or choose a suggestion from the list
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-

Browse the EUROPAGES nomenclature to choose a heading

6.2.3 How about adding a brand name?
You can also include brand names in your keywords.
Brand names are separated from your keywords in the myEUROPAGES interface.
They are placed at the bottom of the page.

To add a brand name, click the “Add” button. A blank text field will open for you
to input the brand name.

You enter the brand name and it appears on the interface.
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You can add other brand names clicking “Add” at will until the uptake indicator
flags 100%.
If you want to add additional brand names thereafter, you will have to contact
Customer Service.

6.3 How to check the translations
If you have purchased a multilingual pack, you may want to monitor the
translations of your keywords.
To do so, click the button to the far right of each word. A window will open with
the translations of the word in the 15 languages.

A window pops up with the 15 language versions and the source-language keyword.
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7/ Description text … put your know-how on record
The purchasing cycle is founded on searching for information to identify and select
suppliers.
Keep the behaviour of your potential customers in mind. They will draw up short
lists to select suppliers. Give them the details they are looking for through your
description text.

Check your description text
Make sure you are accurate in describing your line of business along with
your product and service features.
The description text is responsive to searching and will thus determine where your
company appears in the EUROPAGES search results. Capitalise on the 1 000
characters you have to use! Make sure that the character counter is at its highest.

The above example shows that the description text is only 338 characters long.

Opt for the specific terms and expressions used in your trade. You will increase
your chances of being found by the companies in your sector if you use the same
vocabulary as your potential customers.
Identify your potential customers’ selection criteria. Demonstrate your know-how
and describe the specific features that set you apart from your competitors.
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Write whole sentences, not just lists of words. Make sure that your keywords also
crop up in the description text, but make sure you don’t repeat them too often.
Apart from the fact that your description text will become unintelligible for your
E*Page visitors, the search engines object strongly to that!
Start by using your company name instead of “We…” or “The company…”.
Check out the online help for more information on the do’s and don’ts.

7.1 Display your description text
7.1.2 Original version of your E*Page – 1000-character text
Please supply a 1000-character text when you create your E*Page in a language,
whichever pack you have purchased.
Click the “Your description description text” menu to check your 1000-character
text.

The original version is in French. It is displayed by default in myEUROPAGES.
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7.1.2 Languages translated – 500-character texts (multilingual packs)
Use the drop-down list at the top of the page to display the various translations of
your description text.

The user has selected German from the drop-down list; his description text is displayed in German.

Note
It may take some time to translate into the 15 languages provided for in your pack.
When you select a language from the list, a message will pop up to warn you if the
translation is not yet available.
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The translation of the English version is not ready. A red radio button indicates that the text is not available and thus
cannot be modified.

7.2 Editing your description text
Click the “Modify this description text” button under the text to modify it.
Your interface will change to “editing” mode. You can then modify your description
text at your leisure. You can empty the text input field by clicking “Erase this
description text”. Click “Cancel” to return to your description text as it was before
you started editing.
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The interface in editing mode – you can erase the text by clicking the link or modify it by clicking the text input field

Click the “Save and publish” button to publish your new description text on your
E*page. Your E*Page will be updated within 48 hours at the most.
Publishing your description text
When you save your description text, it is sent for publication. The E*Page
publishing process is automatically handled every night. An indicator tells you
whether your description text is online (visible on your E*Page), offline (not visible)
or being published (not visible).
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Translated texts
You can, if you wish, modify the texts translated by the EUROPAGES network and
input up to 1000 characters.
You can view the description text that you have input on your interface (which is
still in the publication process) and that of the translator which is still online. You
can go back to your description text and change it as often as you need to.

You can return to the description text translated by the EUROPAGES translation
network at any time.
-

To do so, check the “Yes I want this description text on my E*Page” box.

-

A submit button then appears for you to confirm your choice.
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-

If you click the button, the translator’s description text is sent for
publication and your own description text will be deleted (but you can
always repeat the process to input new description text).

The user decided to republish the Dutch translator’s version. It is now in publication.
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7.3 Looking up the guidelines on description text writing
If you would like to improve your descriptive description text but don’t know where
to start, myEUROPAGES has an “advice” section.
Click the “Tips” link:

A window opens displaying an advertising description text checklist:

You can also look at precise examples of what you should and shouldn’t do in a
downloadable PDF document.
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8/ Monitor your statistics whenever you like*
Monitor your statistics whenever you like to gauge the effectiveness of your E*Page.
Detailed reports are included in your pack*.

These reports detail the key indicators, namely E*Card views (the number of times
your company has appeared in the results pages), E*Page views (the number of
times your E*Page has been viewed), clicks-out (clicks to your own website).
You can also look at the e-mail addresses of the EUROPAGES users who have
contacted your company via your E*Page contact form… another way to make
business contacts through EUROPAGES.

